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Abstract

The purpose of this research was to examine the influence of trust including business popularity,
transaction security, quality of goods and services, communication, and the quality of the goods received
in the purchase intention of clothes through the Instagram of GenY consumers in Songkhla Province. The
sample used were who had no experience purchasing clothes through Instagram, 200 samples applied
purposive sampling method used online surveys to gather data. Basic statistics were analyzed using SPSS
software and causal relationship model was analyzed using partial least squares structural equation model.
The results showed that quality of the goods received, transaction security, business popularity, and quality
of goods and services effect on purchase intention for clothes through the Instagram of GenY Consumers
in Songkhla Province. While the communication factor did not effects on purchase intention to clothes

through the Instagram of GenY Consumers in Songkhla Province.

Keywords: Quality of the goods received, Transaction security, Quality of goods and services,

Communication, Purchase intention
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MU : 1 = Business popularity, 2 = Purchase Intention, 3 = The Quality Of The Goods Received, 4 = Transaction Security,

5 = Communication, 6 = Quality of goods and services
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